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and household necessities, such as machinery, twine, feed, lumber, coal, clothing, and flour and other food supplies.
Fourth, by uniting farmers into interested working groups who depend on their manager for market information and advice as to what to produce in order to comply with market needs and as to when to bring given products to their manager for disposal, farm products are produced, graded, packed, distributed and sold in such ways as to command the best prices and thereby yield to farmers greater returns.
Fifth, by the contact of farmer with farmer in carrying out joint marketing and other enterprises, conditions are brought about wherein other community problems are sooner or later discovered and given their share of community discussion. As a result, a progressive attitude among farmers is incited which leads to improvements, not only in the organization and performance of the work on individual farms, but in the educational, social, and religious phases of rural community life.
The organization and successful operation of a farmer's cooperative undertaking frequently reduces the quantity of farm products and farm supplies available for private business concerns. For this reason corporations and business concerns operated purely for private profit quite Commonly assume antagonistic attitudes toward cooperative organizations. Often hostile activities of jealous private competitors are so designed that either by unfairly raising purchasing prices and lowering selling prices or by changing the form or organization itself to that of a corporation, they are able to neutralize the efforts of, or destroy their cooperative opponents. Those principles or safeguarding features of organization which the experiences of cooperative organizations have tested and proved essential as a guarantee of the permanency of cooperation are of great interest and importance.
It should be emphasized that the only way in which cooper-